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7. Describe RMZ Implementation Pla
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Administration, Physical, Social & Opportunities
Marketing & Administrative
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Recreation Management Area

SRMA PRIMARY MARKET STRATEGY SRMA MARKET

Recreation Management Zone
RMZ MARKET SEGMENT (NICHE)

TARGETED OPPORTUNITIES &
Experience

nvironmental:

Functions

management of
lities. [i.e.,
roads and trails,

J):

* ltems to consider addressing:
— Resources,
— Visitors,
— Facilities
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WITH 1,750 ACRES AND RARELY A CROWD,
DEER VALLEY, UTAH, OFFERS THE SWANK ALONG
WITH THE SCHUSS. BY EVERETT POTTER
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Jackson
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WARNING: YOU MAY NEED AN
ADDITIONAL WEEK OFF TO RECOVER
FROM AN INTENSE, STEEPS-FILLED
WEEKEND IN JACKSON HOLE, WYO.
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Jackson Hole, Wyo.

L IVYO. o
“Tough mountain with epic terrain.

Youwillleave a better skier”
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WITH 1,750 ACRES AND RARELY A CROWD,
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prepare visitors before they arrive
hics and user expectations.

rence between "definitive marking"

De e e w d ared are
appropriately marketed (via
definitive marketing) nationally,
regionally, locally, or just on-site.
Then work with our partners to
communicate with that audience.




Definii T4 !larketing
essae 3 \Need fo:

2. Tell people;
Exactly what is there.
This area is being managed to offer these kinds of Activities, within these Settings.

If you choose to visit this area you could expect to have these kinds of Experiences
and obtain these kinds of Benefits

Other visitors expect kind of behavior

Help take care of this area by

Other areas may be managed for your desired activities, or for different settings or may
offer different experiences/benefits. Be sure to check out other available opportunities
to make sure you end up in the area that is right for you.

Welcome to Red Hill Special Recreation Management Area

Red Hill is a special place. Help us keep it that way.

Claim to Nature Thumbs Thumbs How to Vital Problem Best
Fame of Note Up Down Play Gear Solved Season
Red Hill Red Hill Close-by The rough Stay on No DOGS Mushroom
is where is home place to country & designa  faciliies ...leash Rock is.
locals go to many relax, to steep ted Carry yourdog. accessible
to walk, wild enjoy trails are trails water A leash will yearround
hike, ride critters scenery & not for the and & wear protect your I';\:(tieesaprw]
mtn. large & views or faint of stay off sturdy pet from fall are the
bikes & small. engage in heart. private trail loss, best times
horses in The outdoor property shoes. prevent to venture
a natural, northside  sports. : wildlife farther
non- is an harassment north.
motorized important & reduce
setting refuge for conflicts
with few deer & with other
facilities. elk in visitors &

winter & neighbors.

spring.

Red Hill is managed in cooperation with the local Red Hill Council.
Interested in helping Red Hill Council?... contact the BLM at (970) 947-2800.




— Yellow = Social Indicators
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cept:

ray of
how do you
ctions “to do”

ion actions
that support producing the targeted
outcomes and maintain the prescribed
natural resource setting character.

trategy charts the
plementation
s:

agement,

attainment of
eficial outcomes,

rescriptions,

» Are all complementary and balanced with each
other, and

* Are limited to only those necessary to do the
above.
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What BLM and its
Partners DO

Recreation
Administration,

Management,
Monitoring, &
Marketing Actions

What| VISITORS think about

BRPORTUNITIES &

they want to

The they pick to
recreate in
realize

Providing desired
Recreation
Opportunities
&

What MANAGING PARTNERS think about

arena.

Warning!

at specific actions such

mplementing Actions, which belong
within the Implementation Planning

14



15



mentation
work

rovide a varie?/ of challenging

bikes. Rehabilitate and close all

verall footprint of roads & trails.

restroom. Coordinate with Blaine

PonIy one vehicular access point.
's

est and Rotarun Proper Zones.
il etiquette. Provide
what can be done to mitigate for

— Partner with neighborhood associations, IDPR and Blaine County to establish
monitoring guidelines for noise issues. Monitor visitor outcomes and settings
with neighborhood associations, outfitters, county, BWBT and motorcycle club.
Group size and contacts will be monitored monthly by walking the most popular
loop trail during peak season and time of day.

¢ Administrative:

— Work with county and Idaho State Parks and Recreation to establish a noise
ordinance. Partner with State Parks and Recreation, BWBT, motorcycle club,
outfitters and local retailers to construct and maintain facilities. Oultfitters and
Guides would be allowed in this zone providing instructional services, no
competitive events would be allowed. Group size will be limited to 10 individuals.
Overnight camping and shooting would not be allowed in this zone.

ur RMP what is
nning?

TION
G
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Implementationj: Land Use
Plans

Planning Decisions
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Management, Recreation Settings Recreation
Administration, Physical, Social & Opportunities

Marketing & Administrative
& Monitoring Actions Attributes
I

nt to proceed with an
ntation Plan?

lementation Decisions set
mplementation Decisions take the
ut it to work!

* There's a direct link to funding for specific, on-the-ground
projects. To get funded, you need to have your planning
and NEPA work done up front. Implementation Plans are
one step closer to getting trails and facilities built.
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planning provides
opportunities for
partnerships.

e Implementation level ).

’lans

xt level of

ific) and have to
RMP Objectives, ==l

d are guided by
meworks. They
e framework

or day-to-day recree anagement,
marketing, monitoring, and administration. They
also are the source for building operations and
maintenance and budget plans.
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