Marketing Our Conservation
Programs Using Nongame
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The Fab Five_....

.. AKA= the asp‘m,:ts Ma Ring behind the
marketmg scheme™* ﬁ
#1 Ethical
#2 Scientific
#3 Aesthetic
#4 Economic
*#5 Legal

Ethical Reasons

Natural resource ethic,is-aisy
precepts, rules or s;tandardst ofc
govern individual and social dQEL X

Successful and responsible enviroNIeR

is dependent@ipen,our understand:ﬂ of thes
interconnect@ness between our thet \,‘
actions, and the results of those actlons on the ™
natural world .

Moral responsibility
No scientific justification for this reasoning....

Scientific Reasons
Nongame migratory bird@gsare important

components of a healthy ecosystem
Measure the functional and structurald
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Aesthetic Reasons

Economic Reasons

=

“Free services” (e.g.. pollination, etc.)

Ecotourism — “Avitourism” % m
Wildlife viewing equipment anotravs lgenerates

between $10 and $100 billion‘anaually! )
Hunters spend an additional$2ybitfion
Birders spend $2000 apiece arfitially

Birding Festivaiér!asé becoming an economic
S )

force ey N\
Cost of listingland.recovery of T & E species....
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* A: Document productivity, population
changes, or other population
characteristics obtained through bird
surveys and monitoring programs




