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Each year, participants in the 

Partnership & Community 

Collaboration Academy 

prepare a case study of their 

work to share with Managing 

by Network course 

participants. 

 

Development of a Case 

Study presentations is 

voluntary. 

 

Participation in the 

presentation sessions is a 

valued training experience. 

 

ACADEMY 

LEADERSHIP 



Frequently Asked Questions 

Q: What is the length of the presentation?  

A:  5-8 minutes 

Q: When do I need to submit the 

presentation for review?  

A: One week prior to your presentation. 

Q: Can I use materials previously 

developed?  

A: Yes, if they meet guidelines 

Q: Can I invite a partner or supervisor to the 

group discussion of the case study? 

A: Yes, please forward the Web Ex invite to 

your guest(s) and send Liz an email with 

names and titles of guests.  

Case Studies are posted on 

the internet and presented 

during 2 of our 18 scheduled 

training sessions. 

 

Presentation Dates 

August 21, 22, 23 

September 18, 19, 20 

 

Regularly Scheduled Times 

Session One: 

1:00 PM EDT _  12:00 PM 

CDT  11:00 AM MDT _ 10:00 

AM PDT  9:00 AM AKDT 

Session Two: 

3:00 PM EDT _ 2:00 PM CDT  

1:00 PM MDT _ 12:00 PM 

PDT_ 11:00 AM AKDT 

WHEN DO WE PRESENT 



FORMAT OPTIONS IN 2012 

Tried and True 
Peak our interest in your 
partnership using 
PowerPoint as your 
storytelling template. 

PowerPoint 
presentations will be 
converted to PDF.   

Please include relevant 
text in the slides, as 
notes do not convert in 
the PDF format. 

New Options 

You Tube – we will accept 
videos posted to the 
Academy’s You Tube Channel 

Slide Share – we will accept 
narrated PowerPoint 
presentations 

 



Case Studies Must Include: 

1. Name, Title, Agency 

2. Aim of the partnership 

and why it is important 

3. Role of Partners 

4. Who benefits from the 

partnership’s work? 

5. How does the 

agency/resource benefit? 

6. What agreement(s) 

guided the partnership? 

7. At least 3 best practices 

in managing 

partnerships that support 

success 

8. Lesson(s) learned 

 

WHAT DO WE 

PRESENT 



 Course participants 

 Agency colleagues 

 Supervisors 

 Partnership Office and 

Training Center Staff 

 Partners 

 Past and Future 

Academy Participants 

 WO, Regional/State 

Office Leadership 

 

 

WHO VIEWS THESE 

PRESENTATIONS 



 Demonstrates that you 

are a life long learner 

 Demonstrates your 

willingness to share your 

knowledge 

 Puts a face on 

public/private 

partnerships for your 

agency in 2012  

 Recognizes the value of 

partners  

 Shapes agency culture 

 Considered you final 

exam for the Academy 

WHY ARE CASE STUDIES 

IMPORTANT 



In July, we will send you a 

link to sign-up for your case 

study discussion to take 

place in either August or 

September. 

Course participants will be 

required to review on-line at 

least 4 case studies in the 

week prior to our discussion 

of case studies. 

PRESENTATION 

SCHEDULE 


